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Stiffness or pain restricting you from everyday activity?
Get moving again with one of our orthopedic experts today.
Now accepting new patients Orthopacdic and Spine
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The Rise of Asbury Fresh

§ JOIN OUR TEAM

Anna Diaz-White
reflects on 40
years of service
for 180 Turning
Lives Around.
Those who believe in
fate might wonder ifthe
foresight Anna Diaz-
White's parents had in
escaping an oppressive
regime... read more
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local markets and communt
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ts, Asbury Fresh
read more.

WONMOUTH COUNTY'S
TOP BIRTHDAY
PARTY VENUE

5 great spots to take Mom for Mother’s Day




Speak to your CM representative today for a
tailored marketing package that meets your needs.

EMAIL ADVERTISING INQUIRIES TO
advertising@communitymagazinenj.com

The following are net costs, per zone, and per month

MAGAZINE ALL EDITIONS 1-3 MONTHS 4-8 MONTHS 9-12 MONTHS
s PAGE $300 $250 $200
Ya PAGE $450 $400 $350
2 PAGE $650 $600 $550
FULL PAGE $1000 $950 $900
MAGAZINE ALL EDITIONS FLAT RATE
HERE'S MY CARD $900

PREMIUM PLACEMENT

INSIDE COVER
(ALSO PAGES 2 & 3) $1200 $1050 $950
OPPOSITE
INSIDE BACK COVER $1200 $1050 $950
BACK COVER $1750 $1500 $1250
2-PAGE INSIDE SPREAD $1800 $1650 $1500
WEBSITE ADVERTISING 1-3 MONTHS 4-8 MONTHS 9-12 MONTHS
FULL BANNER AD $250 $200 $150
SMALL BANNER AD $150 $100 $50

EMAIL BLASTS (Over 6,600 in our online newsletter database)  $300 for inclusion



Advertisement Specs & Guidelines

Deadline for camera ready art is the 10th of the month
prior to the month you are running your ad.

PRINT MAGAZINE AD SPECS

SAFETY AREA
7.5"W X
10.125"H

SPREAD FULL PAGE FULL PAGE
BLEED NO BLEED

J\ BLEED AREA

Color Profile
All designs submitted should be in
CMYK color mode.

- — — E . A color shift may occur if an
Y2 PAGE Y2 PAGE Ya PAGE Vs PAGE HERE'S MY RGB or PMS file is sent.

VERTICAL HORIZONTAL CARD
Accepted Files
Preferred: High Resolution PDF
SPREAD 16.25" X 10.625" + Bleed: 0.25" on all sides Other: jpg, psd, tiff, eps, ai, indd
If submitting an InDesign, Illustrator
or Photoshop file, please make sure

FULL PAGE BLEED 8.125" x 10.625" + Bleed: 0.25" on all sides :
all fonts and images are packaged
or embedded in the file. We cannot

FULL PAGE NO BLEED 7.625" X 10.125" accept Microsoft Word or
Publisher Files.

2 PAGEHORIZONTAL 725" x 4.5 Margins & Safety
ALL ads: All live matter (i.e. text,

V2 PAGE VERTICAL 3.5" x9.125" photos, logos, etc.) should be at least
0.25” from the trim size and

v, PAGE 3.5" X 4'5" 0.5” from the bleed size.

Ads with a bleed: All images and
artwork should extend to the bleed
area if edge-to-edge trim is intended.

Ys PAGE/HERE'S MY CARD 3.5"x2.2"/3.5"x1.875"

EMAIL BLAST AD SPECS WEBSITE AD SPECS
1200 pX X I50 pX | 600 px X 600 px FULL BANNER ADS: 1296 px x 129 px (top ads)
300 pX X 600 px SMALL BANNER ADS: 306 px X 545 px (right side ads)

Ad content and file preparation questions should be emailed to your Marketing Advisor.

NO CROP MARKS PLEASE.




Don’t just take our word for it...

We have used a number of advertising mediums.
Everything from Google and Facebook ads to print
magazines, from monitor and billboard advertising to
mailer campaigns. CM has been the most effective local
advertising channel by far. CM not only has fair pricing
but is a publication that people actually take the time to
read and flip through. For one of my businesses, Grassi
USA, we received over eight leads in just the first month
or two from working with CM. Of those eight leads,
four turned into clients. Of all the mediums we use for
advertising, people most often mention and refer to
seeing spots in CM. The combination of their affordable
pricing and actual community footprint put CM at the top
of our list for all advertising.

BART HENDERSON
Grassi USA

It's a great magazine - especially for local business. |
ran my first ad in the April issue of CM - and I've already
booked two jobs from it. Your readers actually read the
articles and look at the ads. I'm impressed!

STEVEN RUBIANO
Kitchens & More

—.
(/ "
@even Rubiano

I was beyond impressed with my advertisement in the
May issue. | have used others in the past and couldn’t
believe all the attention, calls, and comments that |
received in just the first two days. | was completely blown

away! Thanks again!

HOLLY VOLPE ’
The Shop by Holly Volpe ¥ \X,
Holly Volpe Interior Design :

Being selected for a feature story in CM was an amazing
honor and a game-changer for Clean Ocean Action. The
reponse was inspiring. People from throughout the area
reached-out with letters, calls, and emails, thanking us
for our work, wanting to get involved, and donating to
support our mission. Even several months later the article
endures, continuing to make a splash and sending ripple
effects connecting people to our work. Endless waves of
thanks, CM!

CINDY ZIPF

Executive Director,
Clean Ocean Action

Community Magazine has been critical in growing

my business. They could not be more helpful and
knowledgeable, guiding me at every step. | received
inquiries about my business the first month | advertised in
the publication. Community Magazine continues to be my
most successful lead generator increasing my customer
base and revenue. | highly recommend using CM for your

advertising needs.

MEGAN CALLUS
Ignitable Fitness

Thanks again for the nice (and too flattering) article. |
was surprised to find how many people had seen it. |
could be anywhere and someone would come up to me
and say, ‘Hey, | saw the article about you in Community
Magazine. | never expected that big of a response. It

was actually a little embarrassing!

TIM MCLOONE
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Contact Us

FOR GENERAL QUESTIONS

info@communitymagazinenj.com
732-995-3862

TO ADVERTISE WITH US

Roseanne Sofia

roseanne@communitymagazinenj.com
917-881-3432

Vin Gopadl
admin@communitymagazinenj.com
732-299-5625

EMAIL ALL PRESS RELEASES TO

info@communitymagazinenj.com

Payment Information

We accept Apple Pay, Visa, MasterCard, Discover & American Express, bank transfer and PayPal.

Payments made by credit cards on file with us will be charged on the
5th of each month prior to the month the ad is running in.

Payments made via check or credit card must be received by the
5th of the publication month.

Please remit all payments to:
Community Magazine | 34 Sycamore Avenue, 1E | Little Silver, NJ 07739

PLEASE SUBMIT ALL BILLING INQUIRIES TO

shirley@communitymaginenj.com
732-995-3862



